
 

   
 

August 12, 2025 
  
The Honourable Mark Gonzalez 
 
California State Assembly 
 
State Capitol, Sacramento, CA   
 
Re:  AB 770 (Gonzalez) Advertising Displays: Convention Centers- Concerns 
 
Dear Assemblymember Gonzalez,  
 
The California Association of Councils of Governments (CalCOG) respectfully submits this letter to express our 
concern position on AB 770. CalCOG represents 49 regional planning agencies across the state, including all 18 
Metropolitan Planning Organizations (MPOs), which collectively administer a significant share of state and federal 
transportation funding. 
 
While we don't have a position on the bill's underlying policy of exempting billboards around the LA 
Convention Center from the Outdoor Advertising Act (OAA), we do have concerns about the potential 
impact on federal funding if this exemption brings the state out of compliance with the federal Highway 
Beautification Act (HBA). 
 
Currently, cities, counties, and the state have relatively broad discretion to regulate advertising displays. However, 
this discretion is constrained by the OAA and the HBA, which limit, among other things, the size, sign spacing, 
location, illumination, and content of the sign. While the legislature has the authority to exempt any advertising 
displays from the OAA, as it is trying to do with the LA Convention Center Expansion and Modernization Project, it 
cannot exempt projects from the federal HBA. 
 
This is important because there are drastic consequences for states out of compliance with the HBA. Namely, the 
HBA authorizes the Secretary of Transportation to reduce Federal Highway Funding to the state out of compliance 
by 10% (Highway Beautification Act of 1965 (Pub. L. No. 89-285), codified at 23 U.S.C. § 131 (Title I)). This is a 
significant amount of money that we rely on to implement our state’s transportation and climate goals.   
 
Our concern is not hypothetical. In 2022, Governor Newsom vetoed a similar billboard exemption bill (SB 1309), 
citing a warning from the Federal Highway Administration that California’s funding could be reduced because such 
exemptions jeopardize compliance with federal law. As he wrote,  
 
“Caltrans has been officially notified that the existing arena billboards do not comply with federal law and 
exemptions in state law do not provide Caltrans with the ability to maintain effective control of outdoor advertising. 
The potential impact…could be a reduction of over $400 million of federal transportation funding annually.” 
 
Thank you for the opportunity to express our concerned position. Please contact me if you have any questions or 
would like to discuss these issues further [Vcaporale@calcog.org].  
  
Sincerely,  
  
Vincenzo Caporale 

Vincenzo	Caporale		
Government Affairs Analyst 
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